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TRAFFIC CONVERSION PRIM ER
HOW TO INCREASEYOUR CONVERSION RATIOS BY35% TO 85%
IN LESS THAN 90 DAYS
Providedby[YOURCOMPANY]

Ifyou’reinterestedinincreasingthetraffictoyour

website,you’reontherighttrack.Butdon’tstop

there!Yes,trafficisgreat,butifyourvisitorsaren’t

convertingintocustomers,itwon’tdoyourbottom

linemuchgood.

Moreimportantly,evenifyouareconvertingafair

amountofvisitorsintobuyers,unlessyou’re

regularlytestingthemultiplevariablesofyour

variousmarketingmessagesandlandingpages,

weguaranteeyouthatyou’remissingoutoneasy

money.

Q.Buthow canwetesteveryvariableonour
websitethatcouldaffectsales?

A.ThisiswhereMulti-VariateTestingcomesin.

Butfirst,let’stalkaboutthetraditionalmethodof

testing,alsoknownas“ScientificAdvertising.” This

willhelpusanswerthemoreimmediatequestion,

“Justhow importantandprofitableistesting?”

SCIENTIFICADVERTISING
ClaudeHopkinsrevolutionizedadvertisingwithhis

marketinghandbook,ScientificAdvertising.Init,

heexplainedthatadvertisingneednotbea

gamble.Thatwecanscientificallytrack,analyze,

andguaranteeprofitabilityforanyadvertising

campaign—providedwetesteachelementofthe

marketingmessagetocontinuallydeterminethe

bestversionofaheadline,anoffer,pricing,andso

on.

Toproperlycompareoneelement’seffectiveness

againstanother,advertiserswouldconductA/B

SplitTests.Thesewouldprovidetwoidentical

versionsofanadormarketingmessagewithonly

oneelementaltered.

So,ifweweretotesttheheadlinefirst,wewould

createtwoversionsoftheheadline.50% ofthe

recipientswouldreceivethemarketingmessage

withHeadlineAandtheother50% wouldreceive

theonewithHeadlineB.

Wewouldthentakethebetterperformingheadline

andtestitagainstyetanotherheadlineuntilwe

weresatisfiedwithconversions.

Next,we’dtestanotherelement,suchasthe

introductoryparagraph,inthesameway,andso

on,acrossallelements.
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THECHALLENGEW ITH SPLIT
TESTING ON THEW EB
SplitTestingisconsideredarequisiteforany

advertisingcampaign.However,few business

ownersbothertotestthemarketingmessagesthat

appearontheirwebsites,theirlandingpages,in

theiremailcampaigns,andproduct

descriptions/purchasepages.

Onereasonforthisisthatsometimesweforget

thatourwebsiteisasaleschannel—thatevery

wordoftext,everylink,everyimageandeventhe

layout,color,anddesign,areallsalesagents

responsibleforsellingourproductorservice.

Therefore,weconcentrateondrivingtraffictoour

website,acceptingwhateverconversionscomeour

way.Weforgetthatwecansystematicallyimprove

ourwebsite’ssalesconversions.

Now,thesecondreasonfew businessownerstest

theirwebsite’sconversionabilityisthattheweb

simplymovestoofast.Manysitesarenow dynamic

withconstantlyupdatedcopy,new offers,and

shiftingmarketsordemographics.

Scientificallytestingmarketingmessagesonlineis

nearlyimpossiblewhenyouareforcedtotestone

elementatatimeacrossalargeenoughaudience.

Bythetimeyouknow whichelementsworkbest,

thatparticularproductorserviceisnolongerbeing

sold,oryourcompany’smessaginghasshifted.

THECOMPROMISE
Businesseshavefoundacompromisebetweenthe

low-risk/high-profitscientificadvertising

methodologyandjustplaingivingup.Thisiswhere

traditionalwebsiteanalyticscomein.

Thoughacompanywouldbehardpressedto

scientificallytestandimproveitsmarketing

messages,itcouldtrackandanalyzeitsvisitor

behaviortotryandascertainwhatitsaudience

wantedandhow theywouldbehave.

Suchanalyticsarepowerful,buttheycannotgive

usdefinitiveanswersthatdirectlytranslateinto

increasedsalesconversions.

ThisissueleadsusbacktoMulti-Variatetesting,

whichwepromisedtocover…

WHATISMULTI-VARIATE
TESTING?
Multi-VariateTestingisauniqueandrapid

methodologyfortestingmutliplevariationsacross

dozensofelementstonotonlyrevealthewinning

versionofeachelement,butthewinning

combinationofvariouselements.

Untilnow,suchtestingwasimpossible.For

instance,ifyouhad15elementsonyourwebsite

thatyouwantedtotest,and2variationsforeach

element,thatwouldrequire32,768different

versionsofyourwebsitethatwouldeachneedto

betestedamongalargeenoughsamplingofyour
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visitors.Thiswouldtakenearlyacenturytotest

andisofcoursenotnearlyplausible.

However,justassearchengineshavedeveloped

sophisticatedalgorithmstomeasureandanalyze

numerouselementsonyourwebsitetodetermine

relevance,wenow havealgorithmstoaccurately

rotate,measure,andanalyzethousandsoreven

tensofthousandsofvariationsofyourwebsite.

Theprocessdoesnotalteryourwebsite’scode,

norinterferewithyourvisitor’sexperience.

Now,youcandetermineinaslittleas90daysthe

absolutebestcombinationofelementstocreatea

marketingmessageorwebpageguaranteedtofar

outpullallyourpreviouswebsiteefforts.

W HERETO BEGIN
AspowerfulasMulti-Variatetestingis,you’dexpect

ittobeanexcruciatingprocesstogetmovingand

implement.Butthankfully,it’snot!

Unfortunately,veryfew professionalsorcompanies

offermultivariateconversionanalysis.Youcan

probablycountusononehand.Plus,thesoftware

weworkwithisproprietaryandnotforsale.

However,thisthisactuallyworkstoyour

advantage!Ouranalysisexpertswillworkwithyou

todeterminewhichelementsyou’dliketotestand

how manyvariationsofeachyouwouldlike(you

canhavetwovariationsforoneelement,fourfor

another,andsoon).Wewillanalyzeyourcurrent

traffic,supportinquiries,andcompetition,to

ensurewe’vecoveredallyourbases.

Next,you’llcreatethedifferentvariationsofcopy

necessaryfortesting(oroneofourprofessional

copywriterscandothisforyou),andprovideany

graphicsfordesignvariables.

WethencustomizeourMulti-Variatesoftwarewith

yourdataandletitrunthroughaseriesof

mathematicalqueriestodeterminethe10-20

combinationsofelementvariationsthatwilldeliver

thehighestimpacttoyoursales.

Aseachnew visitorlandsonyoursite,oursoftware

rotatestheseversions1,collectingdatato

determinewhichversionpullsthebestresults.You

receivedailyresultsandweeklyreportsduringthis

time.

Onceenoughdatahasbeencollected,our

softwarecalculatespreciselywhichcombinationof

variableswillmaximizeyoursalesgain(inaddition

tojustthe10-20combinationsactuallytested).

Thisresultsin3or4 “greatestgain” versionsof

yourwebsitethatarethentestedinatraditional

A/BSplittest.Wecomparethesetoyourcontrol

(original)versionofyourwebsitesoyoucansee

thepreciseincreaseinconversionsandsales.

Theentireprocesstakesroughly90daysorless.

1Wetrackrepeatvisitssoyourvisitorwillseethesame
versioneachtime.
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DID W EMENTION YOU’RE
GUARANTEED RESULTS?
Wegetpaidwhenyougetresults.Yousimplypay

usapercentageoftheadditionalrevenuewe

generateforyouafterwegenerateit*.

Theonlyfeeyoupayup-frontisasetupfeeto

coverourexpenseswhiledevelopingyour

campaign.Thisfeecountstowardsourcommission

(inessenceyougetyourmoneyback).Plus,ifwe

can’tincreaseyourconversionsbyatleast10%

aboveyourprevioussaleshighs,youalsogetyour

moneyback.

Youreallycan’tlose.

Ouronlyrestrictionisthatyouhaveanannual

revenueofatleast$500,000.

Contactustolearnmoreandtorequestafree

conversionconsultation.

Thisisofcourseatnoobligationtoyoutowork
withus.We’resimplyhappytohelp.

Sogetintouchwithus.Youcancontactusseveral
ways:

å Email:aclacy@gmail.com

ç Phone0400607207

é CompletethefollowingContactUsform
http://www.australianonlineseo.com/contact-
form.htmlandoneofourstaffwillphoneyou
inthenext24-48hours.

Welookforwardtohearingfrom you.

*Thisdoesnotincludeanycopywritingordesign
services.Wedowebdesignseparately.

http://www.australianonlineseo.com/contact-
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