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During the summ erof2006 ,we saw se\elalkey
ndabis hatbusiness executies and
nesbiswere Bking keen notice ofsocil
netvorks and therpoentialin pacton the
onlihe advertisihg and m arketing arena.

M any popu lirbookm arking and socil
netvorking siies have been acquiied by bhiger
comporatbns— the m ostm ous ofwhich was of
ocourse GoogE's acqusitibn ofsocilvileo
network, YouTube.

However,whatism ole hteresting © business
ownersand C-bwelexeauties are te hige
nvestn ents now beingm ade o advertising
m odekand progiam sw ihin sochlnetvorks.

h dine, htermpub IE G roup announced twoul be
devebping m arketing program s on FaceBook or
ils agencyclents © e wne of$10 m lbn
worth ofad space.

h earlyuly,W PP Group invested $2 m illbn N
comporae sochlnetwork,Liel orl . Thisunipue
pntenture w illheb W PP's agency clients,such
as the skincare com panyDowe,dep by theirovn
sochlnetworks.

W e find ithschnating,as a com pany thatpartcpats
in both e socalnetvorking and search

optin Eatibn spaces, hat-ortune 1000 com pankes
and hige advertising agencies are recognivng the

in portance and profiab ity ofsochlinetvorks fr
HBiserthen they recognised e benefils ofsearch

m arketing .-

However, © the benefitofthe sm allbusihessor

m ediLm -sired com pany, hese hige coporatbnsw ll
ke tin e © I pkm entther lugesca ke cam paons,
while theram alercounerpartsare m oving quickly
1 acquile theirpiece ofthe sochlnetvorkking pe-

Fornstance,,Fonester's Decem ber2005 suneyof
m arketing exeauties shoved tat13% were

m arketing via bbgs orsocilnetvorkksatthe tine,
but51% Hrecastd “bladoptibn” ofsuch

m arketing strategiesw ihin the next12 m onths.

BUT JUSTHOW LARGE B THE
SOCKLNETW ORKNG SPACE?

Aaoording  com Score M edB M etrik, he talluUS
nemetaud ence has grown by roughly4% in 2006.-
Yet=e\eralsochlnetvorks like M ySpace ,Facebook,
and Bolthave seen growth percentages in the b -
dpis.Thsgiowth B iepkated n Austialb.
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According © N EEenNeRatings, the tp 10
sochlnetvorks (1 ySpace,ChssMatesaom ,
FIEEkr, FaoeBook, YouTube ,etc)receied roughly
68 8 m libN uniue Visiors by 2005 — reaching
45% ofallactie web users.

Thatm eans tatnearl/50% ofallinemettafic
ran thiough one orm oie sochlnetwoiks bst
year-Butihink ofthe expbsie grovth and pubic
acquBEDNs h 20086...

h 1une bst year, US web stats com pany,
Cam pete, rebased som e Bschating data that
bbws2006’s grovth outofthe water:

TherKeyFndings:

4 hdune,2006,2 outofewery3 peopk
online visilied a socihlInetvork

¢ SochINetvorking sikesare nov cbse ©
eclipsing tiaffic © search giants ke Yahoo!
and Googk

€ MySpace leceied 55 m ilibn visiors ih ine
2006

Fortose ofuswho partcipate n the gbbal

m arkets, s heresting O noe tatBebo
overtook M ySpace as the top sociklnetvork n
Australia during m ostof2006 —2008 _Yesyou
can getAustia ibn onl/trafic you know whattyou
are dong!

W LL THE SOCRL
NETW ORKNG FAD LAST?

Jn G bs,senbrdiecbrofN Eben/NeRatings,sail
sochlnetvorkking siesare te 'leally €kbvisbn of
te hemet’

“The contents rehtiely nexpensie BrpublEhers
D produce ,and socklInetwoiking Enota d that
w illdsappear; ‘G ibs ponts out.' anything, itw ill
becom e m ore ngrained N m ainstieam sies, jstas
reality TV progiam m ing hasbecom e ubuiibus n
netvork programm ng”

Thism eans iInm ense gpporun ity HBranybusiness
ownerorexeautie_Fistofallonlhe advertsing b
arm ore afbbrdab E than € kvisbn orttad tibnal

m edia advertising -Butm ore in porantly, there are
ways D m arketyourse IFin e varbus socil
netvorks w ihoutspending m oneyon advertising.-

These stiaegies nclide m ainaining yourovn bbg,
creating profies Hinyourcom panyon M ySpace and
othernetvorks © heractdiectl/w ih youraudenoe
@ houtspam m ing,aswe e seen recentl/ocounring
on MySpace), producihg engaging and buzzworthy
contenthatgets ciou bhited am ong bookm arking
websies @swellas Technorati),and producing

m edia corentbrnetvorks like YouTube and

B bglakRadb.

The key 1 success hm aiketing w iih sochlnetvorks
B understnd thatthere’'snom OdEm an here.No
m arketing hooph.- And no wallofoorpolate

m essaging © hide behind.

Sochlnetvorks are trangparentand © efectiely
engage theraudences you have © be w iling © be
transparentaswell Then allyou need aresome
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cieatie stiategies Hrcom m unicating w ih your
aud ence — whith we aie happy 1 provide you .

Contactus Pra fee consu lation © diBauss how
yourbusiness can getim ore web tafiic.

http Z/Avww austia lanon Iheseo com /contact-
©m him 1
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