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WHYBUSINESSES FEAR SEO

W HERE THE FEAR STEM S FROM ,WHO THE BAD GUYS
REALLY ARE,AND HOW TO SUCCEED WHERE OTHERS FAL

Provided by Austialian Online SEO

The lBndscape ofSearch M arketing Bas
mysterbusand seem ingl/treacherlous ©
bushess ovnersas te farbhestieaches of
TbetsHimalhyan Mountansare b e

ewendaytavekbr.

However,m ore and m ore busihesses are
recognizing hat— jpstastheHimabhyas
pos=ess the m ostheautifi Htreasuies n he
worll — so 1o m aySearch M arketing hoH the

m ostrewarding Brunes ofinemetm arketing -

UNDERSTAND NG
SEARCH MARKETNG

Butwhatexactl i Seaich M arketing? Ao
known as Search Engine Optin #tibn ,and
comm onlyreened 1 as SEO orSEM ,Seaich
M aiketing B the practice ofofering your
productorsemvice © yourtwgetaudence
while teyare actiel/searching Brexactly
whatyou ofer-

M ore speciicall/,SEO Ba sysem Pr
devebping top stings on the frontpage ofthe
worll'sm ostpopu lrsearch engnes,auch as
Googk, Yahool,and M SN1.

! Search M arketing coul abko include paypereiik,
hoveverbrthe puiposesofthBwhilepaper,wew il
onlyd Boussorgan s search engine optin Eaton.

W HY YOUR BUSINESS
NEEDS THE BENEFITS SEO
PROVDES

m ay\erywellbe thatthe m ore you elyou
need SEO ,the m ore dBtiusting you are ofils
abilly © tuly in pactyourbotiom khe.

EESEO isn’t easy.
However, In an
advertising
world where very
few things can
be counted on, 73
SEO 1s a
reassuringly
safe Investment.

~ Tad C luke ,EdiorilD iecbor,
M auketing Sherpa

Butgone are the dayswhen SEO stbod on the
sielhes,unproven and w ihoutsubstntial
retumns. h 2006 , researchers d Booered that
SEO provided a arhbherate ofietumn tan
anyotherm arketing outteach, hcLidingemail
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m arketing ,dkectresponse ,advertising,and
pubE rehtbns? .

Seaich M arketing s ab ity © provide such hibh
raes ofiretun s n isuniue hdusty
m akeup -

ARTMELDSW ITH SCENCE

SEO m usttaigethum an ndivduakw ih terr
m yriad em otibns and shortatientbn spans
while ako taigeting hhum an seaich engines
whaose ntricatelycom pExaborihm sallbr
speciic (hough constently changing)data,
im sofpresentatbn, themes,andmore.

The SEO prossbnalm ustnotonl/add all
necessaryelbm ents © yourwebsie thatthe
seaich engines desiie — buthe orshe must
abo ciafteach elem ento engage, nHm ,and
persuade yourhum an visiors © purdase
yourproductor-take a speciic actibn.

Because this doub B-aceted m arketing
approach i com plexand everehanging, Bw of
yourcom petibisw ll kel/boterw ih K,

albw ihg you © dom nate yourm arketonlne.

LBTNGS = SALES ,BRAND NG PR,
REPUTATDN ,& RELATDNSH PS

Anotherreason experts beleve SEO provides
such a powerfillietim on Nvesthentb
because each Bsting eamns yourbusiness far
more han jstvsbilly.

SALES & LEADS

2 Search M arketing Bendm ark Guitle 2007,
M arketing Sherpa

Obvbusl, the keyarea ofretumwe ain Brs
n saksorhotkads W e wanti haease our
websie trafic and hpie tattafic b tkea
SpeciiC actibn.-

Traditibnalm arkketing nenupts consum ers
@nd executies, in the case ofB-0B

m arketing)and bom bards tem wih

m arketing m essages theyhave notasked br-.
Ortheyguess atwhen te consum erw BEhes ©
receie e marketingm essage and hope ©
hithertalget.

SEO has the unijue Hrune © disphyyour
com pany's lsting (vhith shoul, Ih essence,
be yourunjue m arketing propositibn)at
preceel/the m om entyouraudience B
seaiching Hryourproduct, servibe,,or
nbm atbn.

BRAND NG
W hen optin ihg yourwebsiie Hrhe secarch

engines,you wanto trgetthose keywords
and keyword phrases thatyouraud Bnce
searchesm ostofien . The resul?

Besiesm ore tiafic,you nstantl/brand your
com panyas the kading resource Bryour
audence’ squery-Because yourkeywordsw il
naturall/be tem atiall/ iehted,as the
prospectoontinues herresearch and your
websiie continues 1 pap up,you begn ©
bull a powerfilie htonship h herm ind
betiveen yourcom panyand the dhalenge,
probkEm ,orquestion she B researching.-

Thatrebtbnshp B other Be known as your
brand .
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PUBLLC RELATDNS
W iih the adventofihe bibgosphete and news

aggregais ke Googk Newsand Yahoo!
News, the consum ercan now go anywhere Br
heraunentevents.

W here i the past, press iekasesonly
taigeted m ed outkEts,nov KBqUile

comm on Hroonaum ers  read piess rebases
theyfind through the search engnes.

Therebie ,addihg a bitofithe search

m arketer's tuch © yourpiess iebases,and
ciafting tem 1 engage the consum erdirectl/,
w llheb getyourcom pany conssently n e
fontpage headhes.

REPUTATDN
An integralpartofscaich marketing B

culiating Ihksfom reputbk ,authoriatie
websiies in your hdustry thatponto your
websie.

Notonlydo these hoom ing Inksheb yoursie
rie n the search engine rankings, butyour
audience w llsee thatother Eaders in your
ndustryare Ihking © you— whith amounts ©
a\wte ofapprovalorendorsing you asan
expert

RELATDNSHPS
Though ofen overboked ,we belive that

rehtbnshpsare them ostvabiab k retumn on
nesin entyourcom panycan receie.
Rebtbnshipsae proven © tanshte no
ihcreased Triure saks thiough ieEnak,woid-
ofm outh buzz, repeathbushness,and

testin onbkk orendorsem ents.

Asconsum ers and executies giow everm ore
dsceming n therresearch bebre purchase,
the em atibnalbuy becom es kss ofa realily.
Ourgrowngain nmarketing 50 Bcillae
te NnbBm ed and em povered purchase -And
the rightsearch m arketing stiategy

com plin ents s goalbeautitily.

hstead oftrying 1 pop yourm arketing

m essage up e\ery phoe you think yourtarget
audiencem phitbe ,SEO albvs you O creae
e patways yourse IFso you can subtl/nudge
youraudience nb yourwebsiie ffon a\arety
ofpheces.

Forexam pk, in agne thata prospect b
reseaiching red w bigets on Googe -On the fist
page ofiesubs,she sees the BIbwing:

1. Yourwebsie

2. Awkipedibartck m entbning your

websie
3. Abbgpostreview ing yourred w bgets
4. Anartck on anotherwebsiie about

red w biges,w ritten by yourcom pany

hstntl/,she gets e In pressbn thatyour
websie Bwellknown,wellrespected ,and no
m atierwhith Bsting above she chooses © clitk
on,alliads Ead badk © yourwebsiie.

Ofoourse, filom then on, he qualilyofyour
rehtbnshp w ith this progpectw lldepend on
yourwebsiie content,austom ersemnvioe,
productqua ity etc.
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However,you' Bbe hard pressed © think ofa
m ore powerfilway Hre two ofyou © be

WHYBUSNESSES HEAR SEO

Form anybusihess owners and executies,
‘Earordoubtin rehbitibn © SEO centersaround
one baskc questibn:

WHY B SEO SO HARD TO
UNDERSTAND?

W e elthere are o ansvers © his questn..
This B because the m ysterbus haze that
seem s sunound search m arketing B higely
created by two Bcbis:the search enghnes,
and the unsaupubus,unethaltikserswho
tryo deceie tem .

ANSW ER ONE:THE SEARCH ENG NES
NEVER ST STLL

h thsway,search m arketing Bn'tso diferent
fom ,say,quantum physics.The rate atwhith
new dBooveres are m ade,new technobgies
invented,and new m ethodobgies and theoris
are ceated - Esdizz/ing,and alh ost

im possbk b keep up.-

The reason s haid © getta conskentansver
ffon everysearch m arketerwhen you ask,“So
whatexactl/do you do © getiankings?’ B
because those stiategies thattwork bestw il
change Eerall/everyone-o-three months.

There are those princp ks of SEO thatw il
el/ne\erdchange ,such asgood , them atic
conentand Ihks.However, s the details that

ntroduced.

constantl/shiit And yes,you guessed i s
allinthe detailbw ih SEO!

Forexam pE ,whereas tvo-bfie yearsago,
recprocal ihk exchanges worked welLand the
seaich engines seem ed 1 cale m ore about
quantily than them e orqua lily,now they\e
Eapt e otherend ofthe spectium .One-
way Ihks are the tiketnow -PLis,ahith
wvolm e ofihcom ing Ihks can ham yoursiE's
Kstings ey aren' them atcall/ e bted ,,or
worse, theycom e flom a sie e search
engine deem sunethicalor n vbbtbn of
webm asermks.

W hen itcom es 1o onpage oron-siie

optin Eatbn ,we see even m ore\arebks©
consider-Do you taiget bng-aidkeyword
phrases orthe shorter,m ore popubrems?
Shoul your nemal ihking stilucture and
contentbe organized o them atic sibsor
shouH alloptin i=d contentbe hosted ona

secondarywebsiie thatihks nto your
m onetized sie?

The questibns go on and on.And thelranswers
are alvays shiliting and changing-

Thats the exciiem entand the enor n dealing

w iih search engines._They Balvays keep you
on yourtes_And thatm eans thatonl/those

com paniswho empbya bngtem ,
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m ainained stategyw llw in the op rankings.
BEven Bte com ers can =& the op oots,
because w hnercan never ke allin the wortl
ofsecarch engines_Nelhercan he reston his
burek.

ANSWER TWO:ITW AS THE“GETRCH
QUIK” SCHEME THAT ACTUALLY
W ORKED

Unbrunately, the oneswho fistexposed e
benefiis ofm arketing directl/ © search
engines, in order reach the m ostqua lified
audience ,were whatwe calithe “Quiksers”

Aquikser san ndivlualdedcated ©
getting rth te Bstway— wilhoutbullinga
traditibnalbusiness oraeating avalbiabk
sewvice orproduct

The quiksters had Hund therullin ate

gobim ne, hvarying Bim s, thiough triking
te search engines. W hethertheym ade

m oneyas fl/byn DhtSEO com pankesor
through affiliate program s orGoogk Adsense,
whatsets hese quickstis apartfom tiue
SEO prossbnak k hattheycan onl/get
resubs by breaking the ilues_And tatm akes
therresubs shortlied and ulin ael/ Bt lo
anyestb lBhed com pany.

W hen som eone breaks the 1uks in ordero
achieve Op lankings,we calli‘Bhdk Hat
SEO ” This Bbecause such echnijues
eventuall/resultin getting bhcksed,
preventing anypage on yourwebsiie'sdoman
ffon evershow ing up in e search resulbs,

even isom eone tpes n yourexactnam e or
domai.

IRou'\e everreceiled a b callffon ahiph-
pressure sa ks an piching e benefisof
SEO and prom sing you 1op en Istings, you
can al ostguarantee you're oeakingw ith a
QuiksterorB hdk Hatler.

Ifou'\e everreceiled a landan em aillm aking
te sam e prom Ees ofguaranteed 1Op en
Estings on allthe m aprsearch engnes,again
chancesare s a ksstan reputb ke fim .

W hy? W ellEts bok atthese to red fhgsa
bicbser:

FRST RED AHAG -“THEY CONTACT YOU OUT OF
THE BLUE

CoH caling and pursuing coH prospects s the
EastefEctie m arketing stiategyoutthere n
tem sofretum on resource nvesthent. ik
kesa btoftin e and a btofm anpower-

Because reputtbk SEO Bextiem ely/tine-
nensie,and kako tkes a btofm anpower,
estbEhed SEO fim sand professbnak don't
have the tin e orresources © pursue ot
kads.

Cam panies hatab callyou m ostlikel/have
90%-95% oftherhum an resource n hesaks
departm ent,w ih onl/3% ©5% nther
programm g orSEO in plem entatibn

departn ent. This Ebecause theyem pby
autom ated softvare and otherquikk ks ©

getlstings oweerthese autom ated
tedhnijues kawe “fihgeiprnts’ hatakrt
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seaich engines © hieruse,,resulling n
bbdEsting).

SECOND RED HAG -THEY GUARANTEE YOU A
SPECFLC AMOUNT OF TOP TEN LETNGS

Reputebk SEO prossbnalk know betierthan
© guarantee clients a certain am ountofiop
‘en stings-M ore im porantly,we know that
suchapion e Bmeaningkss.

Ifyou getten num berone Bstings Hrien
keywords no one searches, thatwon' tresulbin
tiafic Dryou.Addiibnall,whatare te

param eteis? How quitkl/are those rankings
going b com e,and HBrhow bngw ltthey bsP

Unbrunately, its in possbk © know unkss
you're using dub bus and shortlied
tedhnifues.Therebre,such a guarantee B
meanhgkss.

HOW TO OVERCOME THE
FEAR of SEO

W hen we see thatm ostofthe arand doubt
vardsSEO Bfion Esewerehanging
practites and som e dubbus practitibneis who
have gien ita bad nam e ,we see thato
overcom e m uch ofthis Bsin pl/am atierof
education .

Bygrasping the fundam entals of SEO ,whith
w ll ikelyneverchange ,and knov hgwhich

m ethods © alvays steerckarof,you can
ensure tatyour nvestn entino SEO willnot
resukkin the m anyhonorsboriesyou'\e surely
heaud .

On aurwebsiie,we diBouss the BEgallSEO
tedhnijuesyou shoul alvays steerckarfion .
W e abo diBauss e findam en&alISEO
stiateges requied Branyefectie web
phoem entstiategy. These o resources
shouH do the trik as faras nbm ingyou and
protecting you againstworking w ih an
unetitalQuickser.

Once you'\e chasen an SEO proessbnalor
fim workw ih ,yournextsep n alhyngany
ars b setckarcam papn param eers,
goak,and m etrics _Know when yourbusiness
shoull startseeing resuls @adibnall/ sk

m onths outiiom the beginning ofyourSEO
cam papn),whatquantifieb k tafitc tiigets
you'd ke © hit,and whatdetem nesROL
Ao dentilliyany secondary resulis you're
boking Pr, lke hareased brand awareness or
in proved reputatin.

Atths jincture, s alko in poranto noke tat
Search M arketing shouH be an htegrated
Boetofyouroveralim arketing m ethodobgy
and practie.

And ,asw ih anyother ad generator,your
botiom e depends on yourabilily © convert
the tafic D ferentkads reactd fbrentd/,
depending on where theycam e flom _.Sodon't
be diBoouraged iyou have 1 rework portbns
ofyourwebsiie 1 accom m odate the web
seacher.

However,a good SEO proessibnallw llconsulke
w iih you pribr o cam paipn bundc © ensuie
thatyourwebsiie can converttafic.
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Ifyou are partiubrl/concemed aboutths
area, then pkase read ourSpechlIReport:

Traffic Comversbn Prin er-

WHO THEBAD GUYS REALLY ARE

W e akeady taked aboutthe QuiksErs,or
“BhdkHatiers” Buttheyare jisthih
pressure con artists ke those thatexistin any
other ndustry.And ke anyotheraiea of i,
the tuth Enodiferentin SEO.

The realbad guys aren'the oneswho tty
oon us outofourhard eamed dolhrs_The real
dangers are ourown psychobgraltrigers
and em otibnallm echanien s tatcause us©

m ake hasty decsbnsw ihoutentiel/tiinking
itthrough.

See ,anyQuiksterw llknow your nflience
pressurepontsand w lluse everysingke one
ofthem 1 cbse the sak and getyou chanting
yourcreditcard num ber-

Yet, itk ourEeling thatany consulantor
sewvice provilerworth hswephtwoulH never
elthe need  pressure you bmake an

inm ed e deckbn. fhe has the besto ofr,
then he shouH eloonfilentthatyou’ Boom e
D the concluisbn bworkw ih hin N yourown

good tine.

But, jisto be sa& ,and 1 heb ensure you
can detectan unethallSEO proessbnalfom
a reputeb E one?, Etshiph Ibhtsom e ofour

3 Donthigeto review our IstofillcalSEO
tedinfuesbawd.

htip Z/Avww socilearchm atketingoom /ilegal seo.
htn 1

own nemal*bad gys’ thatw ligetihe betier
ofusonce nawhik Fwe re notcarefil

W EAPONS OF NH.UENCE

The Bibw ing three devibes are 6 E-EAsDns
thatthe person you're oeakingw h B

atiem pting © nfllence yourdeckbn by
atiacking yourpsycdhobgaltrigers.

Though aligood sakkspecp e em pby
persuasbn tedhnues, these three m ethods
0o beyond healihy persuasibn 1 guitle your
decbbn aganstyourbetier pidgn ent— NOT
through em powering orrenbrcing yourown
Jdgnent

THE TAKEAW AY OR SCARCITY

W #ih SEO ,m ostprofessbnalkband fim s
understand thato prom oe severalcients n
te sam e ndustryw llonl/hurteversone
imoled _Noteery clentcan have a num ber
one sting and theyw llbe com peting against
each other-

Demiel/notgood Brbusiness.

Butifa professbnale s you thatshoul you
choose noto work w ith hin ,he’ Bigo 1 your
com petibrand prom o hin hskead—- ths B
defhiel/a threatand bynom eans
appropriae orethiral
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FistofallLaswe m entibned bebre ,SEO B
in e-hensie and we don'thave tine b call
bushessaflerbusness begging Hrwork.So
e possbillly hatyou ornyourcom petior
wouH even receile such a calHiom som eone
who coubl acuall/heb you BEremote.

More in porantl/, s tctic B ttying © phyon
yourBarofscarcityand e “tkeaway”’ They
are n essence saying that iiyou don'tdecile
rohtthhism on ento work w iih them ,they i
ke youropportunityavayand gie Ko one
ofyourocom petibis— gving them the added
bushessyou shoul have had.-

Butthere Enom onopollyon the search
engines. Iiou dontwork w h one
proessbnalorfim , thatdoesn'tsiop you fom
workingw ih anotherone .PLis, though we
hate b adm ki, such a hbhpressue
saksperson E probabl/doing you a Bvorby
working w ih youraom petiior-Thersiie w llget
bhdted hstead ofyours.

SOCRKRL PROOF..
..w ihoutpersonaliebvance..

Yes,you wantb see whatiesulls an SEO
profEssbnalhas gotien Brotercients.You
wantb know the bascelem ents ofthe tpe of
cam paibn hewoul in plm entbryourowvn
com pany.

Butifa fim orprofssbnaldoesn teke e
1in e O dBcuss yourbusinessand goakw Bh
you ,nordo they subm ita personalied
proposalhatspeciically speaks D your

com pany's ob pcties and consierations, then

thatm eanstheyre h the numbersgame:
spend as itk tin e w #ih each prospectas
possbE soyou can kb asmanyoaom panies
aspossbE.

This tanshies no Ktk atiention during e
in pEm entatibn process and probabl/ze1o
custom Eatibn 1 you and yourcom pany's
uniue needs.

Nom atierwhatanyone €Byou,SEO B
extrem elypersonallA good , bng-hsting

cam paipn cannotbe tem phted orautom ated.
Thati because SEO has a dualtarget-search
engihes AND humans.

Therebie ,conseratibns and custom Eatibns
m ustbe m ade 1 hand ke yourpartioulbr
ndustry,youraudence's behavbrs, the voibe
and styk ofyourcom panyand the tpe of
nbim atibn youraud ence B seeking.-

ALL FOR NOTH NG DOW N

Ashumans,we alvays seem b wantinstnt
giatiicatibn — and we wantsom ething Br
nothing-

Quikstersw lliphyon tisdesie by eling
you,“Puttthe costofthe cam paipn on your
creditcard! Theirm ethodobgy & thatby the
in e yourcaird paym entis due,you' Bhave
stared 0 receie tafic and w llhave te
add ibnalcash fbw  pay itoff:

Though thEm aysound likeawnwin
siatbn ,we know thatsom eone in debts
som eone who concentiates on e shortlem
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nstead ofthe bngem _Aswe sayagan and
again ,SEO Ba bngem proaess.

Alvays budgetBryourSEO cam paipn and
neverputie coston youraeditcard M ost

proessbnak and fim swon' teven acoepta
creditcard as paym ent.

Ifyou can'tafbrd an SEO cam paion richtnow,,
butyou know s the rihtthing Bryour
bushess,don’ twony.Ellherwork w iih your
chosen SEO proessbnalio produce a
workab E payn entp ln ,orbegh saving and
phn © bundh yourcam pabn ata berdate.

YOUR M PENETRABLE
ARMOR

You m aynotice a tend in the above scenarbs
and tctics. Two tends acually. 1)QuikstErs
w llphyon your bdk oftin e and busy
schedulke © pressure you hban mmedie
decibn and 2)you'retkihgba
saksperson,,NOT e actualpersonwhow il
be optin Zng yourwebsie.

Sowhetheryou' re speakingw ith an excelent
fim orproessbnal,oryou’ re questibning
whetheryou're speaking w ih a Quikster, e
bestway 1 ensure you m ake the bestdeckbn
Hryourbusiness 1 do the Bbwing:

4 Takeyourtine_Don'tmakean nmedite
decikbn and be sure 1 do yourreseardh.

C Ask gpeak w ih som eone who actualy

hand ks optin Eatibn so hatyou candiBouss

yourpartiou brbushess ob pcties_Neverdeal
soElyw ih a saksperson.

THEBOTIOM LNE

So now you have a sold conaeptofivhat
Search M arketing ©rSEO) B and whatitcan
do HBryourcom pany.-You alko know whatto be
wary ofin pursuing a service provier-

W e've dem ystified the Bars thatsunound SEO
and we've equipped you w ih enough

know Edge © skirthose horrilic SEO

niphtn areswe' e allheard about.

Butas hbm atie asallhsmaybe, fve
stopped righthere,,you'd be the smarterbr
reading this whikepaper, butyou woubin'thave
‘e actibnabk data you need © begn
pursungand in plem enting a w hning SEO
staegythatresuls h saks.

So now we need © bok atthe actualpbnning
and i pkm entatibn process— how b ensure
thatyourcom pany's SEO nitiatie succeeds n
both hcreasing ttaffic AND in proving your
botom ke.

How tO ensure
success where others
fail..
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HOW TO SUCCEED WHEREOTHERS FAL

As SEO beaom esm ore m ainstream and the
seaich engines continue  seek and destioy
the Quitksers, theirkind w llbecom e farkss
ofa concem._The realkey© suaccesshere B
how you im plem entyourcam paion, regardbss
who you work w ih .

So Ets bok atwhycam paipns bunched by
welln eanihg com panies can stlliil- and
how b m ake sure you do notbibw suit

THE QUESTDN OF N-HOUSE
VS _.OUTSOURCNG

Asa sa guard,you mayhave consilered
hirihg an n+house spech st handk your
Seaich M arketing cam paibn.-

Cam panies hathave kepther'SEO h+ouse
saw ,on average,a 38% nciease n sie tafic
w ihin skm onthst . This Bgood news!

Howe\er, s a bitdsEapponting when you bok
atthe rtherdata - those com pankes hat
chose D outsouree ther'SEO work b a
consulantorfim saw a110% Bt sie
taffis.

4 Search M arketing Bendm ark Guile 2007,
M anketing Sherpa
° bi.

There are severalcors tatcontribute © the
staggering gap N efectieness betveen n-
house and outsourced Seaich M arketing .-

a There iba bborshortage of £1Hin e SEO
expert,so the suococess ofyour bngtem

cam paibn depends on keeping adedicated
resource,which B diffiou i do n the cunent
compore chh ae.

C Upperm anagem entdekbgates add tibnal
NoN-SED tasks, preventing your inhouse
expertiion concentiating on tiemany

m aintenance tsks requiied om antain bng-
m rankings.

€ hhouse enpbyees rarelkeep up with
ndustrtynews,m arketer brum s,orkeep cbse
contactw ih professbnalcolbagues._Since the
seaich hdustrydhanges o rapilly @i ost
week ), n-house experts oflen use outtated

m ethods Brankings thatstillgetresu s, but
are firkssefectie.

€ ManySEO profssbnak Hige rehtbnships
atindusttysem narsand events— these
rehtbnshipscom e n handy Brkeeping
abreastofhtestindustrty happenings,sharing
clentease stdies,and ttoub shooting
ranking Bsues. h-house expertsofien can't
getthe tin e offb atiend these eventsand
terebre higelym Bsouton this powverkil

resource.
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€ 95 empbyeestnd bhae adilent
pergpectie and work-ethic com pared ©
consulants. As firingsbecom e m ore and
m ore sensitie,m anyem pbyees get

com PrebE w ih the Betthatiftheydon't
perbm optin all/, teyw llsin pl/get
reprin anded orreassined -

On te otherhand ,a consulantorfim’s
EEbbOd F s clents— who w lleasil/stop
paym entand wak away Fargeted iesubsare
notachieved.

Now none ofths B say tatan nhouse
proessbnalwoul be any kss know kdgeablke
than a consulant hoveverthe natural

atn ogphere and conditbns ofworking nan
office flom 95 Pra sihgk com panycan ofien
hihdera pioessbnals resubs_You'd be
suprised how ofen ourexperience wih a
clentin one ndustryw llprovile the perect
soltibn HBrancthercientin a conpktely
diferentindustry.

HOW TO DESIGN AW NN NG
MPLEMENTATDN PLAN

W hetheryou choose bwork w ih an nhouse
epertoran outsourced fim orconsulant the
m ostessentialebm entid yoursuooess B your
mpEmentaton phbn.

Ifyou' re redespning yourwebsiie or bunching
anew websiie abngside yourSEO efbrts,you
want be sure tatyourweb despnersand
program m erswork \erycbselyw #h yourSEO

prossbnalduring e entiie desbn process.

Tom ake SEO an afierthoughtcan crippk s
efectieness.

S #hrly, Koou akleadyhave awebsiie,m ake
sure your SEO proessbnalgoes through i
w iih a fine-tbothed com b O editm eta Bgs,
source code ,content,and Inking stiructure.

EXAMPLEOFAW NNNG
MPLEMENTATDN PLAN

Bebw Babriefexan pk ofwhatawihning

in pEm entaton pbnm phtbok ke . Thekey
here B thatyou Nntegiate YourSEO efbrsw ih
yourweb team's obpcties and your

m arketing team 'soverallin pEm entatbonsand
efbrts.

Thiskegpseveryone on the sam e page and
te sam e tam — meaning hiatall

departn ents are working towardsa conmon
goalthateach team has boughtinto and
adopted.

Additbnall/,asyou Bsee n the Dbwvingphbn
ean pk, it vilaltatyourSEO prokessbnal
work w lih yourcopyw riiers and sike desners
D ensute hatthe properconversbn

m echanim sare n phoe © hpie yournew
siie vBibIs 1 purdhase orprovile e
nHm atord.

Oh,and one bstnoke— we reerofien ©
profctm eetings-M eetings can easil/be

6 Dontwony iiyou don'thave a aopyw rierasm any
SEO piossbnakw llprieero wrike te copy
tem seles ensure maxin um optin Eatbn.

Copytht© 2003 — 2008 Austiaisan Online SEO 0400 607 207

ER BEST PRACTICES
© SEQ S0t krion




W hyBusihesses FearSEO

PAGE 12

conducted through phone conerence bridges

or nemetchat

MPLEMENTATDN PLAN :ORGAN IC SEARCH ENG NE

OPTM BATDN

a4 MarketingAssessnent

- Setgmab

- Setbendwmarks

- Setm etrics Brm easurement

- Understand howv SEO w llin pactother
cunentm arketing cam paigns

- DBausswhith SEO stiategesyou' il
kel/pursue (hay change afler
Dby ingassesanents)

C Webs#ie Assessnent

- Knov aunentstatsts @afic,
con\eisbns, Visibrbehavir)

- Know programm ing bnguage@)used
and how they In pactrankings

- Revew othersie ekbmentsw iih SEO
prossbna o be sure theycan rank
yoursiie @ynam Csies, et
shoppingsies.etc)

- Setowralobpctiesand purpose of
yourwebsiie Deteim ne whetheryou
want it be hphly nbm atibnal,
nerctie, el etc.as e SEO
tedchnijues used w lldepend on,and
afect, these dharacersts.

¢ Team Builting

- Haw allappabk ttam members
m eetb go overob pcties Bryour
SEO cam paibn and m ake sure that
e\erone' s needs and expectatbns
are addressed .

- Desnak apiopctkaderand, F
each tan consets ofthree orm ore
peopk,desinate eam kaders.

- Make sure everyone understands thatt
in order BrSEO © be efectie, the
SEO prossbnalw llneed asm uch
accessaspossbk © yourwebsie. F
he m ustgo tirough a program m eror
despnerbre\ery itk tveak , hsw ill
saverel/crippk efectieness.

€ Keyword Assessment
- DBausswhith keywordsyou'd ke ©
et
- Review and approve SEO
professbnals keyword lst@evebped

by researching RO Ipoentilofyour
chosen keywords and them atcally
rehed ems)

€ W ebsike Review
- Revew websiie content,onsie
ekbments,exasting Ihksand Ihking
stiucture
- Dewebp sie optin Eatibn sk lBtbr
optin rihgallonsieeknentsbr
tagetkeywords

i Settk on AdditibnalSEO Stakegies

- Review allstiategis yourSEO
proEssbnalprovides

- DBausseach stiategyand how kw il
afectyourancilrygoak,whchmay
be branding, reputatibn , producing
ndustry buzzorsocialword-ofm outh,
etc.

- Make sure yourSEO professbnaland
te restofihe propctieam
understnds exactlywhatstiateges
w llbe used @eview our ilkgal
m ethodsw #h yourprofessbnalo
m ake sure none ofthem are being
used and thatyou have a sold
understanding ofvhatts being done)

T Reporting Expectatins

- Finhd outahead oftin e whatieports
and detailed data your SEO
prossbnalpbns © provie

- DBoussanyadditbnaldat your
com panywoull ke © receile

- Make sure yourpropctieam has
dsaussed how 1 utilie this report
data 1 produce actibneb
nbm atbn

T Begin OnSike Optin Baitbn and Additbnal

SEO
- Asyou begin in pkm entatibn ,s=t
review datesand propctm Estones
Drpropctieam m eetings © gauge
progressand realion Tiure sks @
n
Doyou requie Austiaien Onl/ Traffic orlLocalP
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CONCLUSDN & NEXTSTEPS

W e've done ourbestio dem ystilly SEO and the

reasons whybusiness owners and executies So getn touch w iih us.You can contactus
seem © naturall/£ar it som e exient. sverlvays:

W e'\ve abo disaussed the tiue dangers n a4 Emaitachcy@gnailoom

pursuingan SEO cam paipn Quiksersand

SEO Ba necessarycan ponento any

successtiIm arketing outieach. ¢ Canpkte ouronlihe ContactUs Him

www austia lianoniheseo com /contct
©m hin 1 and one ofourexperienced
consulants w llphone you in e next24-
48 hours.

Lastl/,we have provided you som e exce lent
resoutces Hrensuring hatyourSEO

cam paipn Ba suacesstilone and thatyou
don't&llinto anycom mon pilks.

Now Estine bkea | bok atvourown W e bok orward © hearing from you.

com pany's unifue cbhjpcties and chalenges
and b dBoussa custom ied stiategy Droth
increasing yoursie tiaffic and i proving your
Sike con\ersons.

You'e done the researdh . You'\e read this,
and hopefily otherwh iepapers,ase stdis,
orartcks regarding SEO ,how #works,and
why s efectie.

Now istine bepbrewhetberSEO B
particu by rhtbrnyourcom panyand what
advantages and growth you can enpyasa
resul

W €'re notprom Bing hata Search M arketing
stiaegyw llsave yourbushessortatits the
beallL,end-alBryour nemetm arketing
nitatie.

Butwe are prom BNg you tiatSearch

M arketing Ba\aliatd, hegralekn entb
youronine presence and thatwe w llwork

w ih you 1 ansveranyofyourguestibns and
© dibauss m ore speciicallywhatSEO can do
DNyou.

This B ofoourse atno ob igatbn © you b work

wihus.We're sin plhappyo hep. ~W _H.Mumay

BEST PRACTICES
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